AHHOTanuA padoyeil MPOrpaMmbl AUCUUIIMHBI
«[IpodeccronanbHbIi THOCTPAHHBIH SI3bIK (QHTTIMHACKUH SI3BIK)»

Henp mucuurumnel - «IIpodeccHOHANBHBI HWHOCTPAHHBIA S3BIK» - (OPMHUPOBAHHE
KOMIUIEKCa 3HaHUU 00 OpraHW3alMOHHBIX, HAYYHBIX W METOJMYCCKUX OCHOBAX S3BIKOBOM
KOMIICTEHTHOCTH, a TakKe OOYy4YeHHE TMPAKTUYECKOMY BIAJCHUIO MPO(ECCHOHATBLHBIM
WHOCTPAHHBIM SI3BIKOM; (DOPMHUpPOBAHNE YMEHUH U HABBIKOB, MIO3BOJISIONINX MOJIOAOMY YI4EHOMY
3(PEKTUBHO OCYIIECTBIATh MPO(PECCHOHATBHYIO NEATEIbHOCTh B CBOCH cdepe: paboraTh ¢
3apy0e)HON JTUTEPaTypo MO MPOMUII0 CHEIUATBHOCTH (KYypHAIBHBIE CTaThbU, MOHOTpaduu,
OIOJUIETEHH M T.I1.); OOIIAThCS HA MHOCTPAHHOM SI3bIKE€ B COITMAIBHO OOYCIIOBIICHHBIX cdepax
MIOBCEIHEBHOM U MPO(ECCHOHATBHON NEesTEIbHOCTH; BBICTYNATh C JOKJIAJAO0M HUJIH COOOIICHHEM
¥ y4aCTBOBAaTh B TUCKYCCHUHU Ha MHOCTPAHHOM SI3bIKE; BOCIIPUHUMATH HA CIIYX JICKIHH, TOKJIAIbI
U COOOINEHUsS; yMEThb HamHucaTh JEJIOBOE IHCHMO 3apyO0eKHOMY YYEHOMY M BBINOJIHATH
YCTHBIW/TIMCBMEHHBIA TIEPEeBOJI CTaTbU NPOPECCHOHATBHOrO XapakTepa. KOHEYHOH Ienbro
o0yuyeHHs Mpo(hecCHOHATTLHOMY WHOCTPAHHOMY SI3BIKY B MarucTparype SIBJISETCS MOATOTOBKA
00y4aromuxcsi K cllaye BCTYMUTEILHOTO SK3aMEHa B aCHUPAHTYPy U AK3aMEHa KaHIUIATCKOTO
MUHHUMyMa TI0 HWHOCTPAaHHOMY S3bIKy, YMEHHE oOOy4aeMoro oOmarbcs Ha HW3YYEHHOM
WHOCTPAaHHOM SI3bIKE U U3BJICKATh HH(POPMAIIHIO U3 O0IICH U CIICIIHATbHOMN JIUTEPaTyPHhI.

3a1auy JUCLUIUINHBL

- MOJIyYEHUE 3HAHUU O IPABWIAX M MOPSAKE KOMMYHUKALMM B YCTHOW M IHCbMEHHOU
dopmMax Ha MHOCTPAaHHOM SI3bIKE JUId pELIeHHs 3ajad B 00jacTu HpodecCHOHATBHON
JeSITEIIbBHOCTH

- (hopmupoBanne ymMeHuil paboTaTh ¢ aHIVIOA3bIYHBIMU MH(POPMALMOHHBIMU CHCTEMaMH
u 0azaMu TaHHBIX JUIA PEUICHHUs 3a7a4d B 00JacTH TPOPECCHOHATBHOMN e TETbHOCTH.

- BbIpa0OTKAa HAaBBIKOB KOMMYHHUKAallMM B YCTHOW M IHCbMEHHOM (opmax Ha
MHOCTPAHHOM $I3bIKE Ul PELIEHUs 3a7a4 B 00JaCTH NPOPECCUOHANIBHOMN AEATEIbHOCTH.

Tema 1. S3pIk M MEXKyabTypHas KOMMyHHKauus. OCHOBBI IepeBOja B
npodeccuoHanbHOU cepe.

Tema 2. Brands.

Tema 3. Organization.

Tema 4. Money.

Tema 5. Advertising.

Tema 6. Employment.

Tema 7. Leadership.

OO0beM TUCHMITIIMHGI 4 3a4€THBIC €JMHUIIBI.

®opma NPOMEKYTOYHOT'O KOHTPOJIS - IK3aMEH



